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ALTS’ FIRST ANNUAL REPORT ON THE

“STATE OF LOCAL TELECOM COMPETITION”

OUTLINES INDUSTRY GROWTH AND REGULATORY AGENDA 
ALTS ANALYSIS Focuses on Economic Benefits of Telecom Act After Four Years

WASHINGTON, DC, FEBRUARY 2, 2000 – The Association for Local Telecommunications Services (ALTS), the leading national organization representing facilities-based competitive local exchange carriers (CLECs), today released its first annual report on the “State of Local Telecom Competition.” The Report finds that local telecommunications competition has made impressive gains in the four years since passage of the Telecommunications Act on February 8, 1996.  ALTS also noted that though the CLEC industry continued to experience new challenges in 1999, major policy victories scored by ALTS helped maintain a pro-competitive environment for success in the marketplace.

ALTS and CLEC industry executives and experts discussed progress under the Act at a media briefing in Washington, D.C. today led by John D. Windhausen, Jr., ALTS President.  Joining Windhausen were: Richard Metzger, Focal Communications Vice President – Regulatory and Public Policy; David Turetsky, Teligent Vice President – Law and Regulatory; Thomas Koutsky, Covad Communications Assistant General Counsel; and noted telecommunications economist Dr. A. Daniel Kelley.

ALTS Annual Report focuses on the tremendous growth in CLEC capital formation, revenue and access line growth, and market capitalization. ALTS also outlined its policy agenda for 2000.

 “Competition in local telecommunications continues to thrive thanks to the vision of Congress and the commitment of dedicated state and federal regulators charged with implementing the Act,” said Windhausen.  “The Act established the right policy, resulting not only in the emergence of a new class of providers, but in the availability of new services and choices for consumers.”   
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In a new ALTS ANALYSIS produced by HAI, ALTS reviewed the economic impact of the 1996 Federal Telecommunications Act. The ANALYSIS lauded the removal of barriers into the local market, resulting in the entry of over 375 firms and the investment of nearly $30 billion in telecommunications infrastructure. Competition is also benefiting consumers, as many of them are able to take advantage of low cost, high quality, high bandwidth services.

The ALTS ANALYSIS further noted that even with the entry of numerous firms and the investment of tens of billions of dollars, it will take time for ubiquitous competition to develop.  For the full benefits of entry and investment to be realized, policymakers must rigorously enforce the pro-competitive terms of the Act.  The paper also examines the problems raised by efforts to amend the Act.

ALTS presented important statistics on the “State of Local Telecom Competition”: 

· Numbers of Competitors: There were about 160 were facilities-based CLECs in 1998 and currently there are 333.  Only 13 existed before the Act. (Source: ALTS)

· Market Capitalization: In 1996 there were only 9 publicly-traded competitive carriers, with a market capitalization of $3.1 billion.  The number of publicly traded CLECs rose to 24 with a market capitalization of $17.5 billion in 1998, and today there are 35 with a market capitalization of $86.4 billion.  (Source: ALTS)

· Capital Expenditure: The capital expenditure for CLECs was $5.0 billion in 1997 and in 1998 it was $9.2 billion. In 1999, the capital expenditure rose to $15.1 billion. (Sources: NPRG, Company Reports)

· Access Lines: In 1996 there were only 1 million competitive access lines.  In 1998 the number rose to 5.5 million and continued rising to 10.4 million access lines in 1999, an 88% increase from the previous year. (Sources: ALTS, NPRG)

· Data Lines: The number of CLEC data lines has increased from 1,500 in 1997 to 7,500 in 1998, and to 105,000 in 1999. The number is estimated to rise to about 500,000 in 2000. (Sources: ALTS, NPRG, Company Reports, Credit Suisse First Boston, and Donaldson, Lufkin & Jenrette) 

· Local Revenue: CLEC revenue from switched local services was $782 million in 1996. In 1998, CLECs generated $3.5 million from local services, and this rose to $6.3 billion in 1999. (Source: NPRG)
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· Infrastructure: CLECs operated 21,414 fiber route miles in 1995 and this rose to 103,657 miles in 1998. In 1999, it grew to 161,717 miles – a 56 % increase.  The number of switches also increased from 65 in 1995 to about 1,400 in 1998. In 1998, there were 538 voice switches and 850 data switches.  This has grown to about 1,108 voice switches and 1,795 data switches in 1999.  (Sources: ALTS, NPRG)
ALTS cited important policy victories in 1999 as contributing to the industry’s success. Some of these victories included: 

· The Supreme Court decision upholding FCC’s authority on pricing guidelines for network interconnection;

· The preservation and enforcement of existing reciprocal compensation agreements;

· The FCC’s collocation decision;

· The FCC’s requirement that local phone companies negotiate in good faith;

· The introduction of legislation to guarantee CLECs access to buildings;

· New Mexico governor’s veto of anti-competitive, anti-consumer telecommunications bills;

· Affirmation of key unbundled network elements required for competition; and

· The endorsement of “Line Sharing” solution for delivering broadband services to rural or residential consumers.


       Windhausen said ALTS will focus on the following agenda for 2000:

· Reciprocal Compensation;

· Access charge plans for ILECs and CLECs;

· Securing competitors’ access to loops and collocation space for competitors; and

· Obtaining non-discriminatory access to buildings using existing rights-of-way.  

ALTS is the leading national industry association whose mission is to promote facilities-based local telecommunications competition. Created in 1987, ALTS has offices in Washington, D.C. and Irvine, California and now represents almost 200 companies that build, own, and operate competitive local networks. For more information on ALTS, contact Crawford Public Relations at 703-318-5461 or visit the ALTS Web site at www.alts.org. 

