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Basic Background

See initial interview with Rick Gill of J.C. Penney for more background (adv8001.doc), as well as other interviews (adv8002, adv8003, adv8004).

· ATR and its head, Grover Norquist, host a weekly “Wednesday meeting” of conservative and GOP staff, lobbyists, and intellectuals.  During the Clinton presidency, it became a key point of coordination among conservation and GOP activists.

· ATR is part of an effort trying to extend the moratorium on Internet taxes for another 5 years (“then it will become the de facto standard”).  They are against allowing sales taxes on Internet commerce.

· Lilly volunteers that “the other side has succeeded in reframing the debate to a discussion of government revenue and tax fairness.”

Prior Activity on the Issue

· ATR helped form the e-Freedom Coalition (www.e-freedom.org) as a counter to the e-Fairness Coalition representing the opposing perspective on this issue.  The e-Freedom Coalition has about 30 to 40 groups in it, including ATR, American Conservative Union, Heritage Foundation, Citizens for a Sound Economy, and National Taxpayers Union.

· We put pressure on Gov. Leavitt (R-UT), who is a proponent of collecting sales taxes on Internet commerce.  Utah Wednesday groups (ATR affiliates and members) were educated to contact Leavitt.  It worked.  He became less active as co-chair of the Advisory Commission on Electronic Commerce (ACEC), even though he still voted badly.  He made no more efforts to rig votes on the commission, and he stopped lobbying other commission members.  [Groups on the other side also mentioned ATR going after Gov. Leavitt – see NRF interview, adv8002].

Advocacy Activities Undertaken

· Grassroots efforts mobilizing members on the ground and related groups.

· Grasstops efforts include (1) getting state governments to pass resolutions against Internet taxes, and work with allied state and local officials to pressure federal officials.
· Use the Wednesday meetings to pass around policy papers on this issue to allied groups and federal officials.

· Norquist’s regular Thursday meetings with House and Senate GOP leadership.  That got the House to pass the extension of the moratorium earlier this year.
· We have had to buck up the smallier fries in the hi-tech industry after bad press on the ACEC report portrayed it as a handout to the hi-tech industry.
Future Advocacy Activities Planned

· Continued efforts in the U.S. Senate – see below.
Key Congressional Contacts/Champions

· Rep. Chris Cox (R-CA), and his staffer, Peter Uelman
· Sen. McCain (R-AZ) and Sen. Wyden (D-OR) used to major allies, but they are not so active anymore.  McCain’s behavior has been “strange” in our view.  He has backed off the issue since his focus on the Internet Tax Pledge in the presidential primary elections (McCain signed the pledge, Bush did not).  McCain alleges a lack of votes for not pushing the Internet tax moratorium.  Two different Senate Commerce Committee hearings (which McCain chairs) were scheduled, then canceled.
Key State Champions

· None mentioned

Targets of Direct Lobbying

· ATR is looking for a Senate leader to offer the House bill extending the Internet tax moratorium.  We will probably wait until after Easter recess, and find a way to include the bill as an add-on to an omnibus bill.  Right now, Sen. Wyden’s proposal is the middle ground.  It includes a 5-year extension to the tax moratorium, and allows states to simplify sales taxes and present them to Congress.  It also proposes a congressional vote on allowing states to collect sales taxes – if no vote is held within 30 days, then the de facto provision in the bill would allow states to begin collecting sales taxes.
· “The opposition is much more active on Senate lobbying.  Many governors and local officials came to meet Senators.  Mall interests gave shops lease deals if they lobbied on this issue.”

Targets of Grassroots Lobbying

· Same as direct targets

Coalition Partners (formal)

· E-Freedom – see above (www.e-freedom.org).

Informal Allies/Partners

· Heritage Foundation

· Cato Institute

· Citizens for a Sound Economy (they mobilized their Oregon state chapter and activists to contact the Oregon delegate to the ACEC by phone and fax.  It shut down her office).

Main Arguments and Evidence

1. Taxes are not what influence buying patterns (a response to the tax fairness argument of the other side).

2. No taxes without representation, which is what would happen if other states collect sales taxes when you buy something over the Internet from a retailer in another state.

3. The Internet fuels the growth of the economy and provides more sales for brick and mortar stores.

4. Don’t shift the debate from taxpayer rights to issues of government revenue.

Secondary Arguments and Evidence

1. There have always been arguments about the “fairness” of sales taxes (mail catalog sales, stores outside one’s town or county or state).  “They’ve always been bogus.”

2. The Internet helps small Main Street businesses compete (e.g., they can buy supplies more cheaply).

3. Big businesses are scared about new competition – they are using the sales tax issue to strike back.  The regulatory burden of Internet sales taxes (especially the software needed to keep track of them) would crush small businesses.

4. A potential privacy concern if personal buying information is held for tax reasons (e.g., hackers, sale of lists and personal data).

Targeted Arguments, Targets and Evidence

We provide the same message to all members of Congress, unless we have specific knowledge about a state or district that would help tailor the message.

Nature of the Opposition

· WalMart (“which is not successful online” but is allegedly spending about $10 million on this issue)

· Brick and mortar retailers

· Mall developers (such as Simon Properties and its front groups)

· State and local governments

· National Governors Association

· National Conference of State Legislators

· Main Street businesses

Major Arguments and Evidence Articulated by Opposition

1. Lost revenues – e.g., cities cannot use “virtual firetrucks” to fight fires.

2. The status quo creates a tax haven for the Internet, which encourages business to move to the Internet.
Secondary Arguments and Evidence Articulated by the Opposition

None mentioned.

Targeted Arguments and Evidence Articulated by the Opposition

They are targeting the Senate too.

Described as a Partisan Issue

It is more of a geographic issue, depending on whether a state has a strong Internet industry (e-commerce or hi-tech industry).  Also, “New” Democrats like the Internet, so they tend to be allies.  On the other hand, Democrats generally don’t like ATR because of our ties to GOP leaders.  

Venues of Activity

· House of Representatives

· Senate

· State legislatures

Action Pending or Taken by Relevant Decision Makers

· Senate action is pending.

Policy Objectives and Support for/Opposition to the Status Quo

· ATR supports the status quo.

Advocate’s Experience: Tenure in Current Job/Previous Experience

Lilly got a B.A. in public policy (with a focus on science and technology) from Duke University in 1999.  We worked for 1 year with Citizens for a Sound Economy and then came to ATR to head technology related campaigns (Internet taxes, privacy issues, lawsuit abuse).  

Reliance on Research: In-house/External

· Mostly we use research that is already out there and then use or reconfigure it for our use.  For example, we got Ernst & Young to speak to the ACEC.  We also use reports from Forrester Research and think tanks.
· We conduct some public opinion polling internally.

Number of Individuals Involved in Advocacy

15 to 20 full-time staff at ATR.

ATR has seen rapid growth in the last 6 months, so it is getting bigger.

Units in Organization Involved in Public Affairs/Policy

· 5 or 6 lobbyists in Washington, DC

· 2 people doing outreach/advocacy at the state level

· 1 press person

Advocate’s Outstanding Skills/Assets 

Didn’t ask.

Type of Membership: None, Institutions, Individuals, Both

Individuals
Membership Size

· 60,000 members.

Organizational Age

15 years (founded in 1985)

Miscellaneous

Documents:  none

Web site: www.atr.org
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