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SUMMARY


This issue centers on the implementation of a sales tax for goods sold over the internet.  As it stands now, there is a congressionally-imposed moratorium on taxes on Internet commerce.  Current law (as interpreted by the Supreme Court) holds that buyers of “remote commerce” (e.g., mail orders) must only pay sales tax on goods bought from companies who maintain a physical presence in the state in which buyer lives.  On one side of the issue, brick-and-mortar retail stores, malls, and state and local governments favor the implementation of a tax on Internet sales.  Retailers (who must collect sales taxes on their sales) argue that they are at a disadvantage competing with Internet companies.  State and local governments fear a loss of revenue as more consumers buy goods on the Internet.  On the other side, the high-tech and Internet industry would like to keep the status quo so as to maintain their competitive advantage and nurture the Internet economy.  Also, conservative groups oppose any new taxes.

