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Basic Background:  GK explained how crossownership issues in general became a concern during the debate of the 1996 Communications Act.  The 1996 Act deregulated the communications industry but did not deal directly with newspaper crossownership.   But the FCC still has the regulatory authority to change the rule banning newspapers and TV stations from owning each other.  Since then, he claimed that the Newspaper Association of America (NAA) and others have been trying to get the FCC to pass a rule to allow local newspaper companies and broadcasters to be owned by the same company in the same market.  Consumers Union and the Media Access Project have been fighting crossownership rules because they believe consumers will have less media outlets to get local news.

Prior Activity on the Issue:

· Followed FCC developments

· Kept “friendly” MCs informed of any progress

Advocacy Activities Undertaken:

· Testified at Senate hearings

· Submitted comments to FCC

· Lobbied FCC Commissioners and MCs 

· Worked with Media Access Project

Future Advocacy Activities Planned:

· At time of interview, GK was waiting for FCC action on the rule in September

· After the FCC decision, they planned conduct research on competitiveness in local markets local (possibly in-house, but will probably seek university or think tank assistance)

· Evaluate the overall competitiveness of the industry

· Begin to map out legal strategy with Media Access Project to challenge rule in court, if necessary

Key Congressional Contacts/Champions:

· Sen. Hollings, Chairman of Senate Commerce Committee

· Rep. Ed Markey, Ranking Member of House Telecommunications Subcommittee

· Rep. John Dingell, Ranking Member of House Commerce Committee

Targets of Direct Lobbying:

· FCC Commissioners

· Members of House and Senate Commerce Committees

· GK also mentioned, “We talk to our friends, people with a history on these issues,” but wasn’t more specific when probed.

Targets of Grassroots Lobbying: no grass roots mentioned

Coalition Partners (Names/participants): GK said they worked “in conjunction” with the Media Access Project (MAP), a related, pro-consumer law firm that “does the more technical, policy detail work.”

Other Participants in the Issue Debate: 

· Journalists’ and editors’ unions (did not know which ones when probed)

· GK also emphasized that journalists, “Don’t necessarily work as an organized group, but they have an editorial stake.  There’s been a lot of editorials on the crossownership issue.”

· Politicians.  GK discussed how politicians, including congressional candidates, have a big stake in this issue because they rely on editorial boards endorsements from their local papers.

Ubiquitous Arguments and Evidence:

· “The First Amendment is the big one.  We need access to diverse points of view…  If restricted, it will undercut the democratic process…open debate and avenues for public discourse…  It’s the marketplace of ideas…”

· “Newspapers function in a different market [than TV]…There’s an editorial watchdog competition between local papers.  Who’s there to watch over the communications companies?  So it’s a checks-and-balances issue.  If it’s eliminated, then you take away the incentive for newspapers to be more editorially vigilant.”

Secondary Arguments and Evidence: 

· “There are antitrust issues as well.  Right now four or five media companies own almost all of the media outlets in the country, and letting newspapers to buy out local TV stations will only make the problem worse.  It will only drive up costs.”  

· In response to newspaper companies argument about need to compete with the internet, GK said “…it’s ridiculous.  How is getting rid of one media increasing competition?”

· “Print stories are more complex.”

Targeted Arguments, Targets, and Evidence:

To Politicians: GK mentioned that he always tries to remind elected officials of editorial boards and “…the power of the print media.  Politicians know how much power they have.  You don’t want to take them on.”

Nature of the Opposition:  GK described the opposition as large and medium-sized newspaper companies and some broadcasters.  He further explained how the issue is “a battle between national and local broadcasters” and that it “may be related to other crossownership issues, because there’s a competitive threat.”

Ubiquitous Arguments and Evidence of the Opposition:

· “Their primary argument is that they need to compete with the Internet...”

Secondary Arguments and Evidence of the Opposition: none mentioned

Targeted Arguments, Targets, and Evidence of the Opposition: none mentioned

Described as a Partisan Issue: No, GK said they emphasize that Consumers union is “a non-partisan, independent consumer advocate.”

Venues of Activity:

· Federal Communications Commission

· House and Senate Commerce Committees

· Possibly courts, depending on FCC action

Action Pending or Taken by Relevant Decision Makers: The FCC is slated to make a decision in September, but GK expected something else to happen either in Congress or the courts.

Policy Objectives and Support for/Opposition to the Status Quo: Consumers Union’s goal is to maintain the status quo of FCC restrictions against local newspapers and TV stations in the same media market from being owned by the same companies

Advocate’s Experience: Tenure in Current Job/Previous Experience: 

· Attorney for Public Citizen

· Legislative director for the Consumer Federation of America

· Worked for Senate Judiciary Committee, specializing in antitrust issues

Reliance on Research: In-house/External: 

· Consumers Union, publisher of the Consumer Reports magazine that ranks products for quality, safety, value, etc., depends “almost exclusively on our independent, scientific research for credibility,” referring to their sister research institute that tests products.

· “But, in this case if we get foundation support, we may outsource it because we have little interest in communication economics issues.”  He explained further that it’s not something they would report in their magazine, which is their primary funding source for their in-house research.  “…If we do, we’ll seek out a think tank or university, but universities are often too slow for the policy process.”

Number of Individuals Involved in Advocacy: GK said they have 14 people in DC office, but was not more specific when I probed about whether all engaged in advocacy activities or were support staff.  He said, “Well, all of us work on policy at some level.”

Units in Organization Involved in Public Affairs/Policy: 1.

Advocate’s Outstanding Skills/Assets:  Knowledge of the issue.

Type of Membership (None, Institution, Individuals, Both): None.  DK said they get their funding through magazine sales and from foundations, grants, and donations.

Membership Size: n/a

Organizational Age: founded in 1936

Miscellaneous: none

